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Abstract 
This paper is geared toward evaluation of the relation between the organizational culture and creativity of managers and experts 
of Khuzestan Physical Education Organization. The data set used in this research included all managers and experts of Khuzestan 
Physical Education Organization. The data set was incorporated in this paper as a sample in full (n=230). Questionnaires of 
personal traits (developed by the author), Marshal Sashkin organizational culture and RenSip creativity were used to collect 
information. This is a correlational research conducted using Pearson correlation test, independent groups T-test, one-way 
analysis of variance and LSD post hoc test. Multiple regression tests were also conducted to determine the predictive equation 
based on other predictive variables. Results indicated that there is a significant positive correlation (P<0.045) between the 
organizational culture and creativity of Physical Training Organization’s managers. Results of the multiple correlation method 
showed that among components of the organizational culture, power of the organizational culture (P<0.010) and attention to 
clients (P<0.029) have a linear relation with creativity. Thus, they may be used for prediction of creativity. However, no 
significant relation was noted between components of the organizational culture (achievement of goals, adapting to changes and 
coordination of work groups) and creativity. 
© 2011 Published by Elsevier Ltd. 
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1. Introduction 
Along with daily progress of knowledge, technology and data flow, managers of organizations would require 
higher education and development of skills to keep pace with the development of knowledge and technology, so that 
the organizations may link, and tackle the problems utilizing the collective knowledge and through contemplation of 
new and creative ideas.  
To this effect, managers would need a power of observation and mentality to help them identify and address the 
internal and external forces of the organization. Robert Queen believes: recognition of an organization is a 
fundamental step toward recognition of organizations, and performance and behavior or its staff. This is due to the 
fact that alterations and new orientations may be easily facilitated and effected by the culture. Unfortunately, 
enhancement of the organizational culture is not considered as the most crucial responsibility of managers 
(Richard,m. Morries 1996). However, many researchers have described the culture as a predictive factor indicating 
success of an organization (Yun Seok, 2007). Dellobe, Haccoun, and Vendenberg (2000) have recently made 
reference to the understanding of the organizational culture as one of the most powerful theoretical tools for 
development of an organization.  
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On the other hand, one of the most important factors causing dynamism and survival of organizations is 
creativity. Flight and Souza (2000) believe that creativity may not merely occur in the thoughts of an individual, as a 
suitable atmosphere begets and supports creative thoughts. Given the fact that the organizational culture and 
creativity are two important factors behind dynamism and success of each organization, this research is oriented 
toward evaluation of the relation between the organizational culture and creativity of managers and experts of 
Khuzestan Physical Education Organization. 
2. Method 
This is a correlational and descriptive research conducted as field study. The data set includes managers and 
experts within Khuzestan Physical Education Organization (N=230). Statistical samples of this research equal the 
data set, while census is used as the selection method. Statistical operations were conducted on 175 questionnaires 
as some questionnaires were either incomplete or never returned. To coolect data and information, Questionnaires of 
Marshal Sashkin organizational culture (1996) and RenSip creativity (1973) were used. Collected data were 
analyzed by the descriptive statistical method. Pearson correlation coefficient was used at a significance level of 
Į=0.05 to determine the relation between the organizational culture components and creativity.  
3. Results 
   Research findings are presented in Table 1. Research results showed that there is a significant positive relation 
between the organizational culture and creativity of Khuzestan Physical Education Organization (P<0.05).  
Table1. Correlation between the organizational culture and creativity (Pearson correlation coefficient)
Variable Statistical Index
Variable 
Correlation 
coefficient (r) 
Significance Level 
(p) 
No. of Samples (n) 
Creativity Organizational Culture 0.15 0.045 175
One of the objectives of this research was to evaluate the relation between organizational culture indices and 
creativity in the data set, results of which are shown as below: 
Table2. Correlation between organizational indices and creativity
Statistical Indices
Organizational Culture Indices 
Average Standard 
Deviation 
Min. Max Correlation Value 
Organizational culture 82.19 13.76 41 108 0.15 0.045 
Adapting to Changes 15.47 2.91 7 23 0.10 0.190 
Achievement of Goals 16.66 3.10 7 25 0.04 0.593 
Coordination of Work Groups 16.36 3.27 8 25 0.11 0.140 
Attention to Clients 17.03 3.53 9 25 0.17 0.029
Power of Organizational Culture 16.67 3.71 8 27 0.20 0.010
Creativity 3.34 7.83 -14 28  -  -
It may be seen from comparison of organizational culture indices shown in Table2 that the highest and lowest 
indices belong to attention to the clients and adapting to changes, respectively.   
Meanwhile, evaluation of the relation of the abovementioned indices and creativity with creativity indicated that 
there is a significant relation between the power of organizational culture, attention to the clients and creativity. No 
relation may be established between achievements of goals, coordination of work groups, adapting to changes and 
creativity. 
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4. Discussion & Conclusion 
Results of this research indicated that there is a significant relation between organizational culture and creativity 
of Khuzestan Physical Education Organization. The results of this research were in conformity with those of  
Sharadindu & Sharma(2009), Goncalo and Staw (2005), Martin et al.(2003), Andripoulos (2001). cups (2001)
Chusmir & Koberg(1987), concerning the importance of the organizational culture for encouragement and 
institutionalization of creativity within an organization. In addition, there is a significant relation between the power 
of organizational culture and creativity of managers within Khuzestan Physical Education Organization. Power of 
the organizational culture indicates an agreement between members of an organization in relation with importance 
of particular values. The organization has a strong culture if a complete agreement exists on the importance of 
values, whereas it has a weak culture if such an agreement may not be reached completely. The results of this 
research also conform to the findings of Winston (2007) and Ghahreman Tabrizi (2006). The researcher believes 
that creativity and innovation are among the features that can help us explore the strong power of the organizational 
culture within an organization. Besides, improvement and enhancement of the power of organizational culture will 
set the scene for encouragement of staff towards creativity, innovation, entrepreneurism and increased performance. 
No relation was noted in this research between achievement of goals, coordination of work groups, adapting to 
changes and creativity.  
The results of this research do not conform to findings of Ghahreman Tabrizi (2006) and Fizi’s remarks (1997) 
regarding existence of a positive significant relation between the above-said variables and creativity. This 
discrepancy may be due to unclear objectives and expectations from people and work groups, inappropriate bonus 
system with respect to achievement rate of objectives, centralization of decisions, and unclear role of staff in change 
processes and utilization of old and traditional methods. This research did not indicate a linear relation between the 
organizational culture and creativity. This discrepancy is probably due to the difference between the data sets and 
various cultures particularly in small work groups, in addition to difference of the existing structures influenced by 
those cultures. It may be understood from the theoretical principles that the organizational culture and creativity are 
also influenced by other factors such as the leadership style, structure of the organization and other organizational 
variables.  
Anyway, findings of this research suggest that managers should apply various methods to introduce and support 
creativity and innovation into their organizations, and maintain suitable and effective cultural indices with respect to 
management process of changing the organizational culture, while changing or modifying the unfavorable or 
ineffective indices.  
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